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Quantitative Methods For Business 11th
Edition
Proceedings of the 11th European Conference on Research Methods in Bolton, UK, on 28-29
June 2011
Now in its Fifth Edition, this much-loved text offers theoretical and philosophical depth as well
as insights into practice. The text covers the entire research process in an accessible way and
provides critical, thoughtful treatment of important issues like ethics and politics, making it an
invaluable companion for any business and management student New to the Fifth Edition:
Expanded to include examples from across business and management including Marketing,
International Business and Psychology Up-to-date, international examples and cases from a
range of countries Introductory chapter looks at writing proposals in detail Chapter on the
literature review now includes how to critically review Move towards new technologies and
social media including discussion of wikis and cloud sourcing Improved structure and flow, with
three chapters on qualitative methods and three on quantitative methods Additional practical
exercises which are linked to key research tasks throughout The companion website
(https://edge.sagepub.com/easterbysmith) offers a wealth of resources for both lecturers and
students including, for lecturers, an instructor′s manual and PowerPoint slides and, for
students, author podcasts, journal articles, web links, MCQs, datasets and a glossary.
We are delighted to present the twelfth edition of Business Research Methods. This edition
continues to equip the readers with richest and most comprehensive knowledge and skills
involved in the basic research process. Real-world examples, decision-making processes and
industrial expertise are evident by way of Snapshots, CloseUps, PicProfiles and Cases found
throughout the text. Managerial decision-making is the underlying theme which includes
discussion of the business contexts, statistical analysis of the data, survey methods, and
reporting and presentation of the data. Plethora of web supplements contain Written Cases,
Video Cases, Web Exercises, Articles, Samples, Student Sample Projects, Solutions Manual,
etc. Salient Features: - NEW! Reader-friendly structure - NEW! More than 15 Cases about
hospital services, data mining, new promotions, etc. - Market-leading coverage of
questionnaire design and web-based survey techniques - NEW! Indian and Asian examples to
illustrate various concepts, framework, and decision-making tools - NEW! Updated pedagogy
with additional examples solved using computer-based analytical methods (SPSS), 200+
truefalse and multiple-choice questions
Exploring Politeness in Business Emails explores the contextual complexities of workplace
emails by comparing British English and Peninsular Spanish directive speech events and
systematically assessing the impact of contextual factors. Through a combination of qualitative
and quantitative methods of data collection and analysis, and the inclusion of metapragmatic
insights in the interpretation of the results, the book offers an innovative approach to the study
of politeness. The book partially contradicts previous assumptions about English and Spanish
directives and provides new insights into the role of politeness in the workplace. By offering a
meticulous account of the linguistic choices made by the English and Spanish first language
users and the contextual factors influencing these choices, the book suggests far-reaching
implications for future research in cross-cultural pragmatics and business discourse, as well as
practical implications relevant for academics, postgraduate students and practitioners
interested in these fields.
This book has been developed with a focus on the need to demystify the subject and make it
easy for students to grasp the principles and details involved, and make it easily
understandable to beginners exposed to the subject for the first time. An attempt has been
made to explain things in a logical progression, in the simplest possible way so that neophytes
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may quickly grasp the concepts and methodology. A novel approach in the book is the
illustrative use of computers with TORA package, as a problem-solving tool. In actual practice,
situations arise with large and complex problems that are difficult to solve. At such times, using
computers to solve problems gives fast and more accurate results. The chapters are arranged
so as to progressively explain the workings of various models in actual practice through stepby-step procedures that so simplify and solve them, that even students from a nonmathematics academic background will grasp them quickly. Linear programming, the most
powerful tool for managerial decision-making is covered elaborately, including thorough
discussion of various LP methods and LP solutions, Duality in LP problems, sensitivity
analysis, etc. Models in the book also use Linear Programming to reach solutions including
those relating to transportation and transshipment, assignment, and Game Theory&illustrated
with screen-shots of a computer with a TORA package. Readers whether students, business
executives, managers, researchers and academicians will find that the insights and knowledge
obtained from the book will stand them in good stead in both academic as well as occupational
pursuits.
Quantitative Methods for Business: The A-Z of QM will enable readers to: *Appreciate the
significance of quantitative methods for businesses and the study of business *Understand and
apply a wide range of quantitative techniques *Select appropriate quantitative techniques for
data analysis, problem solving and decision making *Interpret and communicate the results of
quantitative analysis
A perennial bestseller since 1997, this updated tenth edition of Understanding Research
Methods provides a detailed overview of all the important concepts traditionally covered in a
research methods class. It covers the principles of both qualitative and quantitative research,
and how to interpret statistics without computations, so is suitable for all students regardless of
their math background. The book is organized so that each concept is treated independently
and can be used in any order without resulting in gaps in knowledge̶allowing it to be easily
and precisely adapted to any course. It uses lively examples on contemporary topics to
stimulate studentsʼ interest, and engages them by showing the relevance of research methods
to their everyday lives. Numerous case studies and end-of-section exercises help students
master the material and encourage classroom discussion. The text is divided into short,
independent topic sections, making it easy for you to adapt the material to your own teaching
needs and customize assignments to the aspect of qualitative or quantitative methods under
study̶helping to improve studentsʼ comprehension and retention of difficult concepts.
Additional online PowerPoint slides and test bank questions make this a complete resource for
introducing students to research methods. New to this edition: New topic section on design
decisions in research Additional material on production of knowledge and research methods
Significant development of material on ethical considerations in research Fresh and
contemporary examples from a wide variety of real, published research Topic-specific
exercises at the end of each section now include suggestions for further steps researchers can
take as they build their research project.
Exploring Politeness in Business Emails
Quantitative Methods for Business (Book Only)
Quantitative Analysis for Decision Makers, 7th Edition (Formally known as Quantitative
Methods for Decision Makers)
Using Stata for Quantitative Analysis
Practical Research
Research Methods for Public Administrators
Data Science for Business and Decision Making
Quantitative Methods for Business
Applied Research Design
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Research Methods and Design in Sport Management, Second
Edition, explains research design, implementation, and
assessment criteria with a focus on procedures unique to the
discipline of sport management.
Using Stata for Quantitative Analysis, Second Edition offers
a brief, but thorough introduction to analyzing data with
Stata software. It can be used as a reference for any
statistics or methods course across the social, behavioral,
and health sciences since these fields share a relatively
similar approach to quantitative analysis. In this book,
author Kyle Longest teaches the language of Stata from an
intuitive perspective, furthering students’ overall
retention and allowing a student with no experience in
statistical software to work with data in a very short
amount of time. The self-teaching style of this book enables
novice Stata users to complete a basic quantitative research
project from start to finish. The Second Edition covers the
use of Stata 13 and can be used on its own or as a
supplement to a research methods or statistics textbook.
For undergraduate or graduate courses that include planning,
conducting, and evaluating research. A do-it-yourself,
understand-it-yourself manual designed to help students
understand the fundamental structure of research and the
methodical process that leads to valid, reliable results.
Written in uncommonly engaging and elegant prose, this text
guides the reader, step-by-step, from the selection of a
problem, through the process of conducting authentic
research, to the preparation of a completed report, with
practical suggestions based on a solid theoretical framework
and sound pedagogy. Suitable as the core text in any
introductory research course or even for self-instruction,
this text will show students two things: 1) that quality
research demands planning and design; and, 2) how their own
research projects can be executed effectively and
professionally.
To help researchers and students make the transition from
the classroom and laboratory to research in the `real
world,' the authors reveal the pitfalls and suggest
strategies to overcome problems in the design and planning
of applied research. With a focus on how to refine research
questions as real world events force deviations from the
original research plan, they discuss how to study and
monitor program implementation and statistical power
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analysis. They also explore how to assess the human and
material resources that will be needed at different times
while conducting an applied research design to facilitate
the management of data collection, analysis, and
interpretation.
Were you looking for the book with access to MyLab Math
Global? This product is the book alone and does NOT come
with access to MyLab Math Global. Students, if MyLab Math
Global is a recommended/mandatory component of the course,
please ask your instructor for the correct ISBN and course
ID. MyLab Math Global should only be purchased when required
by an instructor. Instructors, contact your Pearson
representative for more information. There's no doubt that a
manager's job is getting tougher. Do it better, do it
faster, do it cheaper are the pressures every manager faces.
And at the heart of every manager's job is decision-making:
deciding what to do and how to do it. This well-respected
text looks at how quantitative analysis techniques can be
used effectively to support such decision making. As a
manager, developing a good understanding of the quantitative
analysis techniques at your disposal is crucial. Knowing
how, and when, to use them and what their results really
mean can be the difference between making a good or bad
decision and, ultimately, between business success and
failure. Appealing both to students on introductory-level
courses and to MBA and postgraduate students, this
internationally successful text provides an accessible
introduction to a subject area that students often find
difficult. Quantitative Analysis for Decision Makers
(formerly known as Quantitative Methods for Decision Makers)
helps students to understand the relevance of quantitative
methods of analysis to management decision-making by
relating techniques directly to real-life business decisions
in public and private sector organisations and focuses on
developing appropriate skills and understanding of how the
techniques fit into the wider management process. Key
features: The use of real data sets to show how analytical
techniques are used in practice “QADM in Action” case
studies illustrating how organisations benefit from the use
of analytical techniques Articles from the Financial Times
illustrating the use of such techniques in a variety of
business settings Fully worked examples and exercises
supported by Excel data sets Student Progress Check
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activities in each chapter with solutions A 300+ page Tutors
Solutions Manual
The second edition of Interpreting Quantitative Data with
IBM SPSS Statistics is an invaluable resource for students
analysing quantitative data for the first time. The book
clearly sets out a range of statistical techniques and their
common applications, explaining their logic and links to the
research process. It also shows how SPSS can be used as a
tool to aid analysis. Key features of the second edition
include: - new chapters on one-way and two-way ANOVA, the
Chi-square test and linear regression. - SPSS lab sessions
following each chapter which demonstrate how SPSS can be
used in practice - sets of exercises and 'real-life'
examples to aid teaching and learning - lists of key terms
to aid revision and further reading to enhance students'
understanding - an improved text design making the book
easier to navigate - a companion website with answers to the
labs and exercises, along with additional data sets and
powerpoint slides
Research Methods for Public Administrators introduces
students to the methodological tools public administrators
and policy analysts use to conduct research in the twentyfirst century. Full of engaging examples and step-by-step
instructions to illustrate common research methods and
techniques, this book provides future administrators with an
unshakeable foundation in model building, research design,
and statistical applications. New to the Sixth Edition:
Sections addressing recent developments in research methods,
such as Big Data and Exploratory Data Analysis Expanded
coverage of digital media, including internet surveys and
survey data collection by tablet computers Greater focus on
qualitative research methods and their strengths and
weaknesses relative to quantitative methods Updated study
items, knowledge questions, homework exercises, and problem
assignments for each chapter
Official Training Guide from Qualtrics
Interpreting Quantitative Data with IBM SPSS Statistics
Quantitative Methods for Business and Management
Planning and Design
Quantitative Techniques for Management
Management and Business Research
Research Methods and Design in Sport Management
Introduction to Research Methods
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ECRM 2012
Develop a strong conceptual understanding of the role that quantitative methods play in today's
decision-making process. Written for the non-mathematician, this applications-oriented text
introduces today's many quantitative methods, how they work, and how decision makers can
most effectively apply and interpret data. A strong managerial orientation motivates while actual
examples illustrate situations where quantitative methods make a difference in decision making.
A strong Problem-Scenario Approach helps you understand and apply mathematical concepts.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
Quantitative Analysis for Management, 12e, is a textbook aimed at helping undergraduate and
graduate students develop an in-depth understanding of business analytics, quantitative
methods, and management science. To enable students connect how the techniques presented
in this book apply in the real world, computer-based applications and examples are a major
focus of this edition. Mathematical models, with all the necessary assumptions, are presented in
a clear and jargon-free language. The solution procedures are then applied to example
problems alongside step-by-step how-to" instructions."
For management students this book, designed to be practical rather than theoretical, avoids
rigorous mathematics, describing mathematical proofs by example rather than theoretical
argument. The text takes a balanced view and relates all topics to real business and
management issues.
Written with the non-mathematician in mind, QUANTITATIVE METHODS FOR BUSINESS, 13E
by award-winning authors Anderson, Sweeney, Williams, Camm, Cochran, Fry, and Ohlmann
equips your students with a strong conceptual understanding of the critical role that quantitative
methods play in today's decision-making process. This applications-oriented text clearly
introduces current quantitative methods, how they work, and how savvy decision makers can
most effectively apply and interpret data. A strong managerial orientation motivates learning by
weaving relevant, real-world examples throughout. The authors' hallmark Problem-Scenario
Approach helps readers understand and apply mathematical concepts and techniques. The
13th Edition includes a more holistic description of how variable activity times affect the
probability of a project meeting a deadline. In addition, numerous all-new Q.M. in Action
vignettes, homework problems, and end-of-chapter cases are included. Important Notice: Media
content referenced within the product description or the product text may not be available in the
ebook version.
This textbook introduces the computer skills necessary for modern-day undergraduate and
graduate students to succeed in economic and business analysis. This self-contained book
features innovative applications of Excel commands, equations, formulas, and graphics. In
addition, the exposition of the basic concepts, models, and interpretations are presented
intuitively and graphically without compromising the rigor of analysis. The book contains
numerous engaging and innovative examples and problem sets. Practical applications are also
highlighted, including the introduction and discussion of key concepts. They show how Excel
can be used to solve theoretical and practical problems. This book will be of interest to
students, instructors, and researchers who wish to find out more about the applications of Excel
in economics and business. The Instructor's manual is available upon request for all instructors
who adopt this book as a course text. Please send your request to sales@wspc.com.
Lists and describes the various types of general business reference sources and sources
having to do with specific management functions and fields
Using quantitative methods in terms of running a company efficiently may be ideal for certain
business owners; therefore, let BarCharts' latest 3-panel study guide be your source for learning
how to make these processes work for you. The guide utilizes our renowned color-coded format
that provides comprehensive information on every aspect of quantitative business methods,
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including specific example problems and their solutions; key definitions, charts, and graphs can
also be found. Business students and professionals will find much food for thought with this
invaluable reference tool!
A Mixed-Methods Analysis
A Practical Guide
Modern Business Statistics with Microsoft Excel
Introduction to Probability
ECRM 2017 16th European Conference on Research Methods in Business and Management
An Introduction for Business Management
Essentials of Statistics for Business and Economics
Research Methods For Business
A Skill Building Approach

This classroom-tested textbook is an introduction to probability
theory, with the right balance between mathematical precision,
probabilistic intuition, and concrete applications. Introduction
to Probability covers the material precisely, while avoiding
excessive technical details. After introducing the basic
vocabulary of randomness, including events, probabilities, and
random variables, the text offers the reader a first glimpse of
the major theorems of the subject: the law of large numbers
and the central limit theorem. The important probability
distributions are introduced organically as they arise from
applications. The discrete and continuous sides of probability
are treated together to emphasize their similarities. Intended
for students with a calculus background, the text teaches not
only the nuts and bolts of probability theory and how to solve
specific problems, but also why the methods of solution work.
[This book] focus[es] on the application of mathematical
models in decision-making. Emphasis is placed on model
building and computer applications so that students see how
these models are used in business today.-Pref. [This book
features]: cohesive treatment of decision models -- all models
for decision theory have been combined into one chapter.
Decision trees and utility theory are now presented along with
decision tables; a new chapter on regression analysis -includes simple linear regression, multiple regression, and a
brief discussion of nonlinear regression. Presents statistical
inference on the overall model. Other topics include dummy or
indicator variables, model building, and useful cautions and
pitfalls on using regression analysis; expanded coverage of
forecasting -- now includes the addictive approach to
decomposition; expanded inventory chapter -- now includes justin-time (JIT), material requirements planning (MRP), and
enterprise resource planning (ERP).-Back cover.
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Data Science for Business and Decision Making covers both
statistics and operations research while most competing
textbooks focus on one or the other. As a result, the book more
clearly defines the principles of business analytics for those
who want to apply quantitative methods in their work. Its
emphasis reflects the importance of regression, optimization
and simulation for practitioners of business analytics. Each
chapter uses a didactic format that is followed by exercises and
answers. Freely-accessible datasets enable students and
professionals to work with Excel, Stata Statistical Software®,
and IBM SPSS Statistics Software®. Combines statistics and
operations research modeling to teach the principles of
business analytics Written for students who want to apply
statistics, optimization and multivariate modeling to gain
competitive advantages in business Shows how powerful
software packages, such as SPSS and Stata, can create
graphical and numerical outputs
The new edition of Quantitative Methods for Business and
Management offers a complete introductory course in
Quantitative Methods, providing students with basic practical
experience in quantitative approaches in modelling and
analysis for business and management. The book features
sections on foundation topics, models for business and
management, and modelling and analyzing decisions. In
particular, the new edition features greater coverage of
statistics to reflect teaching in this area, with chapters on
Elementary Statistics, Summary Statistics and Inferential
Statistics. Other new areas of coverage in the second edition
include Network Models and Non-linear Models. The book
retains its popular style which offers students numerous
examples accompanied by clear and straightforward
explanations. Excel examples are also integrated throughout to
help students to understand how this software tool is used by
managers, and frequent questions and exercises enable
students to test their understanding. A free CD contains Excel
applications and solutions to the exercises in the textbook, and
a full online learning centre completes an excellent learning
package for business students.
MODERN BUSINESS STATISTICS, 5E allows students to gain a
strong conceptual understanding of statistics with a balance of
real-world applications and a focus on the integrated strengths
of Microsoft Excel 2013. To ensure student understanding, this
best-selling, comprehensive text carefully discusses and clearly
Page 8/12

Download File PDF Quantitative Methods For Business 11th Edition
develops each statistical technique in a solid application
setting.Microsoft Excel 2013 instruction, which is integrated in
each chapter, plays an integral part in strengthening this
edition's applications orientation. Immediately after each easyto-follow presentation of a statistical procedure, a subsection
discusses how to use Excel to perform the procedure. This
integrated approach emphasizes the applications of Excel while
focusing on the statistical methodology. Step-by-step
instructions and screen captures further clarify student
learning.A wealth of timely business examples, proven methods,
and additional exercises throughout this edition demonstrate
how statistical results provide insights into business decisions
and present solutions to contemporary business problems. Highquality problems noted for their unwavering accuracy and the
authors' signature problem-scenario approach clearly show how
to apply statistical methods to practical business situations.
New case problems and self-tests allow students to challenge
their personal understanding. Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
An accessible introduction to the essential quantitative
methods for making valuable business decisions Quantitative
methods-research techniques used to analyze quantitative dataenable professionals to organize and understand numbers and,
in turn, to make good decisions. Quantitative Methods: An
Introduction for Business Management presents the
application of quantitative mathematical modeling to decision
making in a business management context and emphasizes not
only the role of data in drawing conclusions, but also the
pitfalls of undiscerning reliance of software packages that
implement standard statistical procedures. With hands-on
applications and explanations that are accessible to readers at
various levels, the book successfully outlines the necessary
tools to make smart and successful business decisions.
Progressing from beginner to more advanced material at an
easy-to-follow pace, the author utilizes motivating examples
throughout to aid readers interested in decision making and
also provides critical remarks, intuitive traps, and
counterexamples when appropriate. The book begins with a
discussion of motivations and foundations related to the topic,
with introductory presentations of concepts from calculus to
linear algebra. Next, the core ideas of quantitative methods are
presented in chapters that explore introductory topics in
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probability, descriptive and inferential statistics, linear
regression, and a discussion of time series that includes both
classical topics and more challenging models. The author also
discusses linear programming models and decision making
under risk as well as less standard topics in the field such as
game theory and Bayesian statistics. Finally, the book
concludes with a focus on selected tools from multivariate
statistics, including advanced regression models and data
reduction methods such as principal component analysis, factor
analysis, and cluster analysis. The book promotes the
importance of an analytical approach, particularly when
dealing with a complex system where multiple individuals are
involved and have conflicting incentives. A related website
features Microsoft Excel® workbooks and MATLAB® scripts to
illustrate concepts as well as additional exercises with
solutions. Quantitative Methods is an excellent book for
courses on the topic at the graduate level. The book also serves
as an authoritative reference and self-study guide for financial
and business professionals, as well as readers looking to
reinforce their analytical skills.
Research Methods for Business: A Skill-Building Approach is a
concise and straightforward introduction for students to the
world of business research. The skill-building approach
provides students with practical perspectives on how research
can be applied in real business situations. Maintaining Uma
Sekaran’ s popular and accessible style of writing, Roger
Bougie draws upon his extensive experience in the field to
present an up-to-date guide on business research which is ideal
for aspiring managers. The seventh edition has been fully
revised and updated to include cutting-edge examples and
enriched pedagogical features designed to improve student
learning outcomes. There is now an increased emphasis on the
relationship between the scientific and the pragmatic
approaches to research, while the key concepts are explored
and applied to real-life research throughout the book.
Quantitative Analysis for Management
Understanding Research Methods
Business Research Methods
Quantitative Analysis for Management, 12e
Economic and Business Analysis
Quantitative Analysis For Management
Business Information Sources
Quantitative Methods Using Spreadsheets
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Basic Marketing Research
Introduction to Research Methods: A Hands-On Approach makes learning research methods
easy for students by giving them activities they can experience and do on their own. With clear,
simple, and even humorous prose, this text offers students a straightforward introduction to an
exciting new world of social science and behavioral research. Rather than making research
seem intimidating, author Bora Pajo shows students how research can be an easy, ongoing
conversation on topics that matter in their lives. Each chapter includes real research examples
that illustrate specific topics that the chapter covers, guides that help students explore actual
research challenges in more depth, and ethical considerations relating to specific chapter
topics. 3 Reasons Why You’ll Want to Read This Book 1. Conducting research can be fun when
you see it in terms that relate to your everyday life. 2. Knowing how to do research will open
many doors for you in your career. It will open your mind to new ideas on what you might
pursue in the future (e.g., becoming an entrepreneur, opening your own nongovernmental
organization, or running your own health clinic), and give you an extra analytic skill to brag
about in your job interviews. 3. Understanding research will make you an educated consumer.
You will be able to evaluate the information before you and determine what to accept and what
to reject. Truth be told, understanding research will save you money in the short and long term*.
*From Chapter 1 of Introduction to Research Methods: A Hands-On Approach
An adaptation of 'Social Research Methods' by Alan Bryman, this volume provides a
comprehensive introduction to the area of business research methods. It gives students an
assessment of the contexts within which different methods may be used and how they should be
implemented.
A solid foundation in quantitative methods and management science. Render/Stair/Hanna puts
an emphasis on model building and computer applications to show readers how the techniques
presented in the text are used in business. This text's use of software also allows readers to focus
on the managerial problem, while spending less time on the mathematical details of the
algorithms. In the eleventh edition, Excel 2010 has been incorporated throughout the text and
an even greater emphasis on modeling is provided.
Trust the market-leading ESSENTIALS OF STATISTICS FOR BUSINESS AND ECONOMICS,
8E to introduce sound statistical methodology using real-world examples, proven approaches,
and hands-on exercises that build the foundation readers need to analyze and solve business
problems quantitatively. This edition gives readers the foundation in statistics needed for an
edge in today's competitive business world. The authors’ signature problem-scenario approach
and reader-friendly writing style combines with proven methodologies, hands-on exercises, and
real examples to take readers deep into today’s actual business problems. Readers learn how to
solve problems from an intelligent, quantitative perspective. Streamlined to focus on core topics,
this new edition provides the latest updates with new case problems, applications, and self-test
exercises to help readers master key formulas and apply statistical methods as they learn them.
Important Notice: Media content referenced within the product description or the product text
may not be available in the ebook version.
An Overview of the Essentials
Quantitative Methods
Essential Quantitative Methods for Business, Management and Finance
Business Research Methods, 12/e (SIE)
A Hands-On Approach
ECRM2012- 9th European Conference on Research Methods in Business Management
Page 11/12

Download File PDF Quantitative Methods For Business 11th Edition
ECRM2012-Proceedings of the 11th European Conference on Research Methods
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